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Annual Fund Background
• Annual goal ranges from $1,000,000 - $850,000.

• Program focuses on gifts ranging from $50 - $1,000+.

• Execute 3 – 4 campaigns throughout the year.
– Direct Mail
– Telefund
– Membership renewals (ongoing)
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Annual Fund Challenge
• Second gift above and beyond membership dues – purely

philanthropic.

• Lacking a direct mail control package and message.

• How do you drive urgency?  What is the most convincing case?
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Annual Fund: December 2009 Mail
• 40,000 donors mailed
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Annual Fund: December 2009 Telefund
• 10,000 donors received a robo-call (pre-recorded message) from

President Jim Cuno.

• 10,000 donors received personal phone call.

Ambitious goal to raise $400,000 by January 15.
The good news is that the museum has been awarded a challenge grant that will match

your Annual Fund gift dollar for dollar – doubling the impact of your contribution.

Like most major museums, we’ve tightened our belts in every area.

Your gift to the Annual Fund enables us to keep our doors open 362 days a year as
well as conserve and protect the museum’s collection of more than 260,000 works.



 6

Adopt A Dot Campaign

Celebrating 125 years of Seurat’s A Sunday on La Grande Jatte -- 1884



 7

Adopt A Dot Campaign

• Adopt a dot and receive a
button in your color choice

• 6 color options available

• $10 per dot; 3 for $25
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Adopt A Dot Campaign
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