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Case Study #1
COSI Center of Science and 

Industry
Columbus, Ohio



COSI At A Glance
• Largest science center in Ohio

• Member Households: ~21,000

• Annual On-site Guests: ~658,000

• Basic Family Membership: $115

• General Admission: $19 adults, $14 youth



Family Access Membership

• Launched in 
November 2004

• Original Price: 
$20



Family Access Membership

• Two adults and all children/grandchildren 
18 & under in the same household

• All Basic Membership Benefits apply

• No renewal discounts

Benefits



Family Access Membership

• Proof of participation in one of three 
programs:
• WIC 
• Ohio Directions (food stamps)
• Ohio Medicaid

• Same sales channels as other membership 
sales (except online)

Eligibility/Application



Family Access Membership

Individuals & Families

• Original Cost: $20; Current Cost: $40

• Marketed as membership level on all materials

• Word of mouth, self-selection

Audiences



Family Access Membership

Organizations

• Original Cost: $40; Current Cost: Varies

• Local, state, and corporate partnerships

• Community organizations key to early 
marketing

Audiences



Family Access Membership
Who Are We Serving?
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Family Access Membership
Who Are We Serving?

• Decreased organizational purchases

• No major need for targeted publicity

• Not necessarily reaching families in the 
deepest economic need



Family Access Membership
Who Are We Serving?

Household Demographics: 
Family Access

Household Demographics: 
General Members



Case Study #2
Orlando Science Center

Orlando, Florida



OSC At A Glance
• Largest cultural institution in Central Florida

• Member Households: ~9,000

• Annual On-site Guests: ~475,000

• Family Membership: $145

• General Admission: $19 adults, $13 youth



Science For All Membership

• Launched in March 
2013

• Price: $25



Science For All Membership

• Two adults and all children/grandchildren 
18 & under in the same household

• All Basic Membership Benefits apply

• One renewal available if requirements are 
met

Benefits



Science For All Membership

• Completed application

• Proof of participation in two of four 
programs:
• WIC
• SNAP
• Medicaid
• CHIP

• Proof of income

Eligibility/Application



Science For All Membership

• One renewal available if:
• Survey completed
• Six visits during membership term

• All paperwork must be resubmitted

• No continual renewals

Eligibility/Application



Science For All Membership

• 1-2 week committee review process

• Each application considered individually

• Occasional exceptions

Eligibility/Application



Science For All Membership

• Target Audience: Families with Children

• Onsite Marketing: member 
communications, OSC events

• Offsite Marketing: local community, 
Headstart, local businesses

Marketing



Science For All Membership
Who Are We Serving?

Household Demographics: 
Science For All Members

Household Demographics: 
General Members



Science For All Membership
Who Are We Serving?

226 Approved memberships since 
launch

109 Active memberships

21 Renewals



Science For All Membership
Who Are We Serving?

60% Completed Survey

85% Feel membership develops science 
ideas and concepts in their family

95% Say child has shown interest in 
STEM learning through the 
membership

100% Would recommend 
OSC to friends and 
family



Comparisons

• Full membership benefits

• Deep discount rather than free

• Community promotion



Contrasts

• Fewer application 
requirements

• Strict application and 
renewal requirements

• Treated as regular 
member level

• No use requirements 
or usage evaluation

• No major 
underwriters

• Promoted as a 
membership 
scholarship• Usage evaluation and 
use requirements

• 70% funded by 
partners



Challenges

Funding

Abuse

Transportation

Management



Back to the Mission
“I have a child with disabilities and going to the Science Center gave him the 
opportunity to communicate, socialize, and visually look at different things that 
he could touch and play with. It gave our family time to bond outside the 
house.”

“I was really happy for 
my family, for my kids 
when we got the 
scholarship. One of my 
daughters would rather 
go to the Science Center 
than Disney.”

“I would love to renew. I know the donations and funds are tight so even 
though I appreciate the membership, if another family could benefit from this 
experience, I would love for them to experience that as well.”



Questions?


