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Keeping Up with the Joneses: 

Mobile Member Cards and 

Recurring Giving
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Overview

ÅIntroduction

ÅHow We Implemented

ÅChallenges & Unexpected Outcomes

ÅThe Politics

ÅThe Money

ÅThe Demographics

ÅThings to Think About
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Carnegie Museums of Pittsburgh

ÅFounded in 1895

Å4 Distinct Museums

ïCarnegie Museum of Art

ïCarnegie Museum of Natural 

History 

ïCarnegie Science Center

ïThe Andy Warhol Museum

ÅServe 1.3 million people annually 

ÅMore than 27,500 basic-level 

member households ($250 or 

less)

Å$3.5 million in revenue
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Two-Pronged Challenge

ÅKeep up with Customer Expectations

ïMobile World & Green Culture

ÅIntroduce Recurring Giving

ïMagic bullet for increasing revenue

ïBelief that it would diversify the member 

base

ïAdding new ñcirclesò & ñlevelsò seemed 

counterproductive

ïAdmission benefits complicate

One Solution: Mobile Member Card
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Our Implementation
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Requirements 

ÅReal-time validation

ÅEasy for frontline staff & members

ÅAny member can use it

ÅMonthly recurring gift members              

must use it

MyCMPCard.org

http://mycmpcard.org/
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How We Did It

ÅExternal vendor 

ÅBuilt on existing database 

synching processes

ÅMobile website for member 

to log in & pull up card

ÅOnly available to members 

who have given us an 

email address (Opt-in not 

required)
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Mobile Website vs. App

Mobile Website App

Å Requires same skill set as 

website development

Å Requires app developer for each 

platform 

Å Platform independent Å Must be developed separately

for each platform

Å Immediate changes possible Å Consumer needs to upgrade to 

receive changes

Å Not as straight forward initially to

get on phone

Å Cost to offer & upgrade

Å No installation or space usage 

on memberôs phone

Å Must be downloaded for use

With both options you need to invest in a method of linking to 

your member database and ensuring that the mobile card can 

be read by your admissions system
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To Add an Icon
1. Open website

2. Click Add to Home Screen

3. You can customize how the link appears on the 

userôs home screen
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Behind the Scenes

Raiserôs 
Edge

Luminate

Mobile 
Card

SiriuswareRaiserôs 
Edge
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For the Member:
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Reciprocity Programs

ÅClickable logos appear below card

ÅLevel determines which programs 

member sees
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How We Promoted

ÅLaunched during Member Appreciation 

Week

ïStaff & volunteers at each event to help 

members put on their phones

ÅToday

ïRenewal mailing insert

ïInsert in benefits packet

ïPlasma screens onsite

ïOnline

ÅMember Benefits Page

ÅE-newsletter
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Next Step: Recurring Giving

ÅMember must purchase auto-renewing 

memberships on-line

ÅDo not receive a plastic member card

ÅMust use mobile card or a photo id at the 

front desk

ÅOnline system auto-charges their credit 

card each month
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Behind the Scenes

2. Imported 
into Raiserôs 

Edge

3. Member 
information 

syncs to 
Luminate & 
Siriusware

4. Member 
logs in using 
Luminate API 
to display the 

card

5. Barcode 
scan pulls 
member 

record up in 
Siriusware

1. Member 
signs up in 
Luminate
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For the Member
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For the Member
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For the Member
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Customer Center


